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• Concluding remarks

Because we care about your 
Health and Well-being
and that of our planet



“Sustainability is a business 
opportunity for health and well-being 
solutions with a lighter ecological 
footprint” 

Health and well-being
A commitment to:
Healthy, fulfilled lives 
Our communities and 
societies
Our planet
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*HDI = life expectancy + education level + purchasi ng power (see back-up slide)

Bringing care to the lives of 
people around the world

Closing the material loop

Making  our Products more 
energy efficient 



Sustainable healthcare…
By 2050, 50% of the developed world is expected to be chronically ill. In 
both developed and emerging markets demand for healthcare is growing 
and the costs and social impact becoming unsustainable



Climate change and energy efficiency…
Emissions as a result of using our products are about 70 times higher than 
during  production of these products. 
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Natural resources and material use… 
Resources are faster turned into waste than in return. Water scarcity 
already affects over 50 countries on our planet. Electronics waste in 
Europe sums up to 24 kg per inhabitant a year.
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Global trends and our strategy
Our long-term ambitions for 2015

Improving the energy 
efficiency of our total 
product portfolio with 
an average of 50%

Bringing care to the 
lives of more than 
500 million people

Doubling our global 
collection, recycling 
amounts and recycled 
materials in products

->Connecting developed world with underserved/emerging markets



Philips putting “sustainable 
innovation” into practice
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A few examples only..



We care about the lives of people around the world
We aim to increase the access to healthcare in both mature and emerging 
markets, next to providing solutions that improve people’s quality of life and 
reduce health risks



We are committed to providing 
healthcare solutions that empower 
people to receive high quality care 
whilst dramatically improving 

Home healthcare
Healthcare simplified for chronic 
Patients, receiving quality care 
in their own home

whilst dramatically improving 
quality of life enabling them to 
continue to live in their privacy 
and comfort of their own home
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Philips Respironics, Lifeline and 
home monitoring systems give 

patients the freedom to continue to 
live an independent lifestyle



SimplyHealthy@Schools
a common way to engage employees and 
our leaders on health & wellbeing

Provide education tools to schools
Philips’ employees engage primary 
school children on simple ways how 
to improve their health and well-
beingbeing

Lighting Upgrade
Improve the learning climate as we 
upgrade  the lighting in the school

Engage all employees
Volunteering
Voluntourism
Health and Well-being online
Unicef partnership



We aim to make our products more energy efficient
Our ambition is to increase energy efficiency making cities, office buildings, 
homes and products more sustainable 
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Livable cities 
Making cities safe and attractive
whilst saving energy

Philips lighting solutions improve the 
quality of life in cities, helping to 
reduce crime, making streets safer -
while lowering the energy costs and 
saving  tax payers money through 
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saving  tax payers money through 
innovative new technologies such as 
ceramic metalhalide and LED

Philips UrbanLine, high-power LEDs 
consuming up to 50% less energy 
than traditional street lighting with 

lower maintenance costs



Green buildings
Productive work environments, 
optimizing electricity use

Intelligent lighting solutions enable more 
comfortable and productive working and 
education environments. Dynamic control 
systems regulate light intensity and temperature, 
as well as usage
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as well as usage

DayWave enables an inspiring, 
enjoyable office environment by varying 
the color and intensity of lighting to suit 

mood and activity



Green products for the home
Facilitating easy use and savings

Our consumer products deliver powerful 
experiences and enabling sustainable 
lifestyles by efficient use of energy and other 
resources at homes.

90% of our TV portfolio 
has the EU Eco Label 

qualification
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• Concluding remarks

So far we have seen: 
• Turning challenges into opportunities
• There is a competence basis for creating solutions
• Sustainable development and leveraging sustainability in business are 

becoming key priorities
• Challenges developed world and underserved are connected



Serving emerging consumers: introduction

Philips has embarked into a number of projects aiming to 
meet the needs of underserved consumers, thereby targeting 
triple bottom line (People, Planet, Profit)
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New Sustainable Business Initiatives@ PHILIPS

HEALTH ENERGY EDUCATION
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Healthy cooking    
Philips Woodstove 

Renewable Energy 
Lighting

Healthy cooking    
Chulha Stove Design

Sustainable    
healthcare



Sustainable cooking 
Woodstove 

Our newly developed 
Woodstove improves the lives 
of people who rely on biomass 
for healthier and faster 
cookingcooking

Allows efficient use of wood and 
reduces health risks of indoor air 

pollution;
90% reduction in Carbon Monoxide
>55% reduction in greenhouse Gas 

emissions



Woodstove offer focuses on improving lives of 
people who still rely on biomass for daily cooking

Consumer benefit: Improve your life in the kitchen
Fast and clean cooking with only a little wood
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Significantly reducing global warming 
potential and indoor air pollution:
• Up to 55% reduction of fuel 

(compared to traditional wood stove. Field tests by ARTI, ’06 + ‘08)

• Up to 90% reduction of smoke
emissions 
(compared to traditional wood stove. Laboratory tests, ’06 – ‘08)

Society benefit:



A Philanthropy by Design solution , while at the same time stimulating local entrepreneurial 
activities.

The objective was to develop an appropriate solution :
• easy to access (locally produced and distributed), use and maintain
• able to reduce indoor air pollution and therefore related diseases
• at low cost, to facilitate its diffusion and scalability

The challenges included adaptability to:

Philips Design solution: the ‘Chulha’ stove
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The challenges included adaptability to:
• different biomass fuels / wood
• various people’s needs when cooking ‘chapatti’ (bread), steaming rice, boiling water
• the use of different, non-standard cooking vessels

The results were based on a collaborative effort with users and local stakeholders



A bird’s eyes view of the co-creation process
A collaborative effort for value creation based on users and stakeholders insights:
• contextual research and study of cooking habits, issues, needs and current 

solutions 
• Stakeholder needs analysis along the value chain
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Final proposition

• Our designers and researchers have 
created a communication/training package 
to facilitate the replication and diffusion of 
the stove

• With this package, local NGOs (active in the 
field of healthy and safe indoor cooking) can 
guide the formation of new entrepreneurial 
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guide the formation of new entrepreneurial 
forces for the production and distribution of 
the chulha.

Time to boil 1 liter of water:
- 22 minutes in standard stoves (415gr of fuel)
- 11.5 minutes in Saral (255gr of fuel)

Amount of soot retained by the soot collector is 
100mg for Saral and 80mg for Sampoorna Saral Sampoorna



Lighting up their lives
Sustainable Energy Solutions for 
Africa 

Our solar-powered lighting 
solutions are enabling 
schoolchildren to learn longer, 
businesses to extend their opening 
hours, and families to enjoy each 
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“These new products will certainly 
make people’s lives better by 

improving health and safety, and 
assisting in education and 

economic activities at night.”    
Frank O. Atta-Owusu, NGO KITE 

hours, and families to enjoy each 
other's company at home long into 
the evening where there is no or 
lack of access to electricity
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1. Local 
immersion

2. Identify needs

through 

3. Develop 
appropriate 
solutions
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4. Validation

5. Pilot biz model

6. Upscale

through 
multi-sector
partnerships
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Simply enhancing life with light
The Philips Lighting difference

28



Lighting the World

Photograph: NASA
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Areas where plugging into electricity is something 
that is not taken for granted (number of households - millions).
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• Approximately 1.6 billion people worldwide have no access to electricity

• 77 billion liters of kerosene burned every year for lighting; USD 38 billion

Source: IFC/ lightingafrica.org- May 08 and LBNL(2005)
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New solar powered lighting solutions
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1. Local 
immersion

2. Identify needs

through 

3. Develop 
appropriate 
solutions

33

4. Validation

5. Pilot biz model

6. Upscale

through 
multi-sector
partnerships



Philips Partnerships

Africa

• SESA project – Dutch Government/NGO’s
• Lighting Africa – World Bank

Global
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Global

• Sustainable lighting projects – UNEP
• World Vision
• Light up the world
• TERI (LabL Lighting a billion lives) 



Education
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Philips also committed to solar lighting solutions 
for consumers
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Home lighting
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Shop & small business lighting
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Road lighting
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Community solutions
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Joint Donation

Philips & The Dutch Legends

45



Its also about……….

• Security
• Productivity ‘extending the day’
• Economic development 
• Employment creation
• Community activities 
• Disaster Relief
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• Disaster Relief
• Education
• Sustainable development



The BoP-challenge: not just another product!

Improving Access
• Distribution systems
• Communications links

Shaping Aspirations
• Consumer education
• Sustainable development

A few key learnings
• Distribution structure 

required, incl. maintenance & 
repair

• Connection to development 
is seen as relevant
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Tailoring Local Solutions
• Targeted product 

development
• Bottom-up innovation

Creating Buying Power
• Access to credit
• Income generation

Source: Article “A fortune at the bottom of the pyramid”, by CK Prahalad and S. Hart, 2002

• Opportunities exist for 
appropriate designs and 
solutions

• Need for scale (and EBIT..)

• Retail price is a concern 
(price-quality trade-off)

• Consumer access to 
financing is key



Simply enhancing life with light
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• Concluding remarks



Green & social innovations   
comprise all R&D activities directly contributing to the 
development products & solutions providing benefits for 
end-user, communities and the environment

Focus on 
from Cure to Care, responsible energy, water and 

Sustainability driving innovations
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from Cure to Care, responsible energy, water and 
waste.

Driving change 
through applying break through technology (LED) and 
innovation approaches (care cycle) for environmental 
and societal benefits 

Open innovation next generation (co-creation?)
by expanding our partner base towards complementary 
business sectors, NGOs and others



Role for Design
Learnings @ Philips

• Gathering and analyses of people’s insights (end-users, communities, 
conventional and non-conventional)

– Beyond normal segmentation
– Wider stakeholder requirements and insights

• Translation into concrete propositions and/or potential solution 
directions
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directions
– Global for local
– Local for local (listening-> engagement)
– Fast prototyping & testing

• Branding of proposals and/or commercial propositions
– Shift from product to systems to services
– Communication



Concluding remarks

• Sustainability is a innovation and business driver

• Global challenges in developed world and emerging markets are 
connected

• From managing business risk, and corporate social responsibility 
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• From managing business risk, and corporate social responsibility 
towards business opportunities while creating social impact

• Appropriate design and solutions

• BoP: dedicated efforts in place – challenges remain

• Great role for Design



www.philips.com/offgridlighting
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